Contents

Foreword—E. W. Kalley

Part One: Overview
1 Introduction of a Theme — Hans B. Thorel
2 Strategy-Structure-Performance: A Framework for Organizasion
Environment Analysis — Lee E. Preston

Part Two: The Corporation in Strategic Interaction
3 Managing Surprise and Discontinuity: Strategic Responss o
Weak Signals — H. Igor Ansoff
4 Product Portfolio Strategy, Market Structure, and Performance
— William E. Cox. Jr.

Comments on the Essay by William E. Cox, Jr. — Joseph C Mikes
5 Cross-Sectional Study of Strategy, Structure, and Performance
Aspects of the PIMS Program — Sidney Schoeffler
6 Markating Costs in Consumer Goods Industries —
Robert D. Buzzell and Pauwl W. Farnis
7 Reseller Strategies and the Financial Performance of the Firm —
Bert C. McCammon, Jr., and Albert D. Bates

Part Three: Industry Structure, Strategy, and Performance
8 Market Structure and Industry Influence on Profitability —
Frank M. Bass, Phillippe J. Cattin, and Dick A. Wittink
Comments on the Essay by Bass, Cattin, and Wittink — F. M. Scherer
Rejoinder to Scherer's Commenis — Frank M, Bass
== 9 Structure and Strategy in the Gasoline Industry — James M. Pafterson
Comments on James Palterson's Essay — Willard H. Burnap
10 Structure, Conduct, and Productivity in Distribution — Louis P Buckis
11 Exploring Relationships between Market Structure and
Performance in Retailing — Johan Arnd!

Part Four: Organization and Interorganization Structure, Strategy, and
Performance
12 Saving an Organization from a Stagnating Environment —
William H. Starbuck and Bo L. T. Hedberg
Comments on the Essay by William H. Starbuck and
Ba L. T. Hedberg — Pawl J. Gordon
13 Sftructural Correlates of the Environment — Johannes M. Pennings
14 Organizational Theory: An Ecological View — Hans B. Thorall

INDIANA UNIVERSITY PRESS

Bloomington & London

ISBN 0-253-35495-1

gy e

~)
o
@




