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The Marketing of Gasoline

Senator William Proemine

«xa the moat '.I|-:i.|.‘i:-l..-§.!". ANA |','.=...%- ol gasaline
marketing that [ have seen, It ought to be
reguired reading for those who are interested

in oligopolies and, i1n particular, the behavior

patterns of the major oil companies,
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. »s B0 extremaly illuminating analysis of the
marketing of gasoline, as a study in the
'.l.'u_'-_-l-;i_r_q of I'_i,;_l_']lll.' ||'|',|'|{-|'J|'-:". competition, 'he

authors have done a great deal of original

research, showing exactly wh appens during
price wars, and demonstrating the existenc

of a genuine threat to the continued witality

of competition in these markets,

I know of no other study that conveys so
authentic & feeling for the way in which
imperfect competition works in the real world,
And the issues of general national policy

that it confronts are of great importance.
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